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General rules

1. Please note that this call will be recorded. Recording of this Earnings Call will be shared upon request.

2. This Earnings Call will run for about an hour with the first part allotted for a presentation and the second part for the Q&A.

3. Participants other than the speakers will be muted throughout the Call, unless recognized by the moderator.

4. For a convenient viewing experience, participants are advised to pin the shared presentation screen.

5. During the Q&A portion, participants may raise their questions and/or clarifications by clicking the 'Raise Hand' icon. 
Following the prompt, kindly allow the moderator to recognize you by name first before unmuting.
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9M 2023 Financial and Operational Highlights

-0.04%
to PhP26.54 billion

Net sales decreased by

-19.7%
to PhP1.29 billion

EBITDA decreased by

-36.5%
to PhP254.57 million

Net income declined by

3.79%
to PhP5.75 billion

Gross profit grew by

Share to Business

(in % of 9M2023 net sales)

PhP26.54B
9M 2023
Net sales 62 stores

35 SM, 15 DS, 12 HM

PhP9.07 billion
Total equity

₱

Note: Store count as of end-Sep 2023
(SM refers to supermarkets, DS for department
stores, and HM for hypermarkets)

PhP22.19 billion
Total assets

PhP3.83B
Market capitalization 

PhP1.18
Share  price 

PhP2.79
Book value per share

PhP0.08
Earnings per share (9M 2023)

As of  30 September 2023

As of 22 November 2023, MRSGI has a market capitalization of 
PhP3.83 billion. Share price closed at PhP1.18.

vs. historical financials
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9.13 9.56 
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3Q 2022 3Q 2023 9M 2022 9M 2023

Net sales
(in PhP billion)

Results of operations
Net Sales increased in Q3 but remained flattish overall for the year

Share to Business

(in % of 9M 2023 net sales)

 Net sales for the quarter  is higher by 4.7% compared  last year  due to the  increase in sales of existing stores and incremental sales 
from new stores.  However, blended same-store sales stays flattish for the nine-month period of this year versus last year due to 
the decline of bulk wholesale  transactions.

 Excluding bulk wholesale transactions, total net sales increased by 5.2% in the first nine months of 2023 versus 2022.

-0.04%

4.7%
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Gross Profit
(in PhP billion)

1.77 1.84 

4.96 
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Operating Expenses
(in PhP billion)

4.0%

Results of operations
Gross profit margin improved in absolute terms and as % of sales

21.7% 20.9%

20.9%
21.7%

19.4% 19.2%

18.7%

20.5%

9.7%

 Gross profit margin improved for the quarter and for the nine-month period of the year. This was driven by the higher profit margin
for both businesses – food retail and general merchandise.

 Operating expenses increased by 9.7% mainly due to higher rent expense and manpower costs.

1.0%

3.8%
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3Q 2022 3Q 2023 9M 2022 9M 2023

EBITDA
(in PhP million)

181.77 
117.72 

400.70 

254.57 

3Q 2022 3Q 2023 9M 2022 9M 2023

Net Income
(in PhP million)

-36.5%

Results of operations  
EBITDA and NIAT decreased

6.6%

2.0%

5.1%

1.2%

1.5%
1.0%

-35.2%

6.0%

4.8%

-19.4%

-19.7%

 As a result of faster growth in operating expenses, EBITDA  and Net income declined in the first nine months of 2023 compared to the 
same period last year.
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3Q 2022 3Q 2023 9M 2022 9M 2023

Blended Comparable Sales
(in PhP billion)

Results of operations | Comparable store sales
Slightly decline in comparable sales year-to-date, but showing improvement in Q3

-1.1%

 The Company’s blended comparable sales improved for the quarter while decreased for nine months 2023  vs 2022 due to the  
accounted bulk sales last year.

3.9%
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Supermarket
(in PhP billion)
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Department Store
(in PhP billion)

Results of operations | Comparable store sales
Department store and Hypermarket increased while Supermarket decreased

-6.1%

5.0%

6.8%
3.2%

 Comparable sales increased across  all formats  for the third quarter. Year to date, only Supermarket format showed a decline
attributed to the bulk wholesale transactions from the same period last year.

6.2%

2.6%



MRSGI existing store network

NCR 7

Luzon 5

Visayas 24

Total 36

Supermarket

NCR 3

Luzon 4

Visayas 8

Total 15

Department Store

NCR -

Luzon 3

Visayas 9

Total 12

Hypermarket

NCR
10

Luzon
12

Visayas
41

Geographical composition of store network
(as of  23 November 2023)

63
stores

Note: Closed two stores – Metro Atria on February 1 and Super Metro Calamba on March 1.  

Opened Metro LG Garden  Matro Value Mart Lancaster in August 2023 and Metro Alang-alang in Nov 2023



MRSGI network expansion | New stores 
Opened two stores in August 2023

Metro Value Mart Lancaster
(Neighborhood mini-mart) 

Gen. Trias, Cavite

Metro LG Market 
(Supermarket) 
Mactan, Cebu



MRSGI network expansion | New store in Alang-alang, Leyte
Metro Alangalang (Supermarket) | Opened on 14 November  2023



MRSGI network expansion | Sta. Rosa Warehouse
Ongoing final preparations for start of operations



Awards and Certifications | 
DTI Gold Bagwis Awards and Landbank’s DIAMOND Award

Received additional eight (8) awards for 
various store locations in Visayas (July 2023)

Received DIAMOND (Distinguished 
Initiators and Movers of Nat’l Dev’t) 
Award from Landback (Aug 2023)



Metro Retail Stores elevates partnerships for business growth 
through Mareng Ems (Enterprising Metro Suki partner) program

10 Pang-Asenso Benefits
• Free Negosyante Membership
• Asenso Points
• Monthly Kabuhayan Rebates
• Pangkabuhayan Raffle Promo
• Cellphone Loading Negosyo

• Kabuhayan Puhunan Credit Line
• Alagang Metro
• Negosyo-skwela
• Anniversaregalo
• Free Metro Medical Check-up

Mareng Ems Program is  tailored to enhance 
collaborations and to serve as a comprehensive 
support system for businesses, particularly within 
the dynamic Sari-sari Store (SSS) and Hotel, 
Restaurant, and Catering (HoReCa) sectors.



Key financial indicators

Note: 

a. Using 2022 EPS

Currency: PhP million 2016 2017 2018 2019 2020 2021 2022 9M 2023

Financial highlights

Net sales 34,411 35,016 33,050 36,790 31,286 31,211 38,102 26,537

EBITDA 1,547 1,877 1,781 2,785 1,273 1,220 2,680 1,287

Net income 789 977 965 776 (450) (318) 917 255

Equity 7,145 7,943 8.703 9,236 8,536 8,173 9,061 9,074

Financial soundness indicator

Current Ratio 2.14 2.41 2.01 1.47 1.45 1.71 2.34 2.23

Debt to Equity Ratio - - - - 0.18 0.18 0.33 0.32

Net Debt to Equity Ratio (0.46) (0.47) (0.41) (0.31) (0.09) (0.02) (0.24) (0.07)

Earnings per share (PhP) 0.23 0.28 0.28 0.23 (0.13) (0.09) 0.28 0.08

Earnings per share - TTM (PhP) 0.24

Stock data

Share price (PhP) – EOP 4.05 3.90 2.49 2.11 1.50 1.44 1.41 1.16

Market capitalization – EOP 13,889 13,375 8,539 7,236 5,144 4,833 4,628 3,769

Valuation metrics (EOP)

P/B ratio 1.94 1.68 0.98 0.78 0.60 0.60 0.51 0.42

P/E ratio 17.61 13.93 8.89 9.17 (11.54) (16.00) 5.04 4.14a

P/E ratio – TTM 4.83

EV/Sales – TTM 0.31 0.28 0.15 0.12 0.14 0.15 0.06 0.08 

EV/EBITDA – TTM 6.84 5.15 2.77 1.55 3.45 3.82 0.91 1.34
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MRSGI’s Five Strategy Pillars

Sustainable Growth

Operational Excellence

Channel Expansion

Margin Enhancement

Organizational Development
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Thank you!

Like/Follow us on:

@themetrostores.ph

@TheMetroStores

facebook.com/TheMetroStores

Connect with us on:

linkedin.com/company/metro-retail-stores-group/

Visit us at:

www.metroretail.com.ph

shopmetro.ph



Annex:
Financial Statements 3Q & 9M 2023

Earnings Call and
Analysts’ Briefing

23 November 2023



Statement of Comprehensive Income 



Statement of Comprehensive Income 



Statement of Financial Position



Statement of Financial Position



Statement of Cash Flows



Statement of Cash Flows



Press Release



Disclaimer

The materials and figures in this presentation and other documents are for informational purposes only and are not, in any way, a form of solicitation for the
purchase or sale of any securities or financial instruments or to provide any investment service or investment advice. Information in the presentations may contain
certain forward looking statements with respect to the financial condition, results of operations, and other businesses of Metro Retail Stores Group Inc. (MRSGI).
Such forward looking statements involve known and unknown risks, uncertainties and other factors which may cause the actual results or performance of MRSGI to
be materially different from any future results or performance expressed or implied by said forward looking statements. Statements, materials, figures, and other
information; forward looking or otherwise; were based on numerous assumptions regarding MRSGI’s present and future business strategies as well as the political
and economic environment in which MRSGI will operate in the future.


